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Hi all,

Did any of you manage to
get along to the Australia
Day event at the Ace Café
on 27" January? If you did
and have any images please
forward them and | should be
able to add them to the next
edition of Holden Business.

You may have come across
stories from various online
sources saying that GM were
thinking of handing over the
importation and distribution
of Holdens to the UK based
company Inchcape. As you
can see from the item on
page 5 this story was refuted
by the Holden Chairman and
MD.

More horses now for Holden
Ml Y 1 AT

At the time of writing, the UK
is basking in some very
warm weather for this time of
the year, not something that
is likely to last for very long
though!
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Hood repairs
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the highest quality and
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Holden chief claims no knowledge of any
planned distribution takeover by Inchcape

By ROBBIE WALLIS

GM HOLDEN chairman and
managing director Dave Buttmer
has played down reports that
General Motors is looking to hand
aver importation and distribution
of the Australian brand to UK-
headquartered Inchcape, saying
he had not been involved in any
discussions on the matter.

However, the Holden chief was less
emphatic about the future of models
such as Commaodeore and Astra, which
are part of the Opel stable now owned
by PSA Group — the French car-
maker that uses Inchcape in Auvstralia
to handle its Peugeot and Citroen
brands — and said he did not want to
add further to the “scuttlebutt”.

Inchcape  Australia is  also
responsible for Subaru distribution
in Australia.

Responding to questions about the
rumoured takeover at amedia event at
Halden’s Lang Lang proving ground
in Vietoria last week, Mr Buttner
said: “There’s been no discussions
with me, with Incheape, we're just
moving on to grow the brand,

“To the best of my knowledge,
there’s been no discussions (hat
have transpired. And I keep very
close to GM and speak to them on
a regular basis, and I've got their
absolutely outstanding support.”

Mr Buttner stressed that Holden
has the complete backing of GM to
succeed in Australia, with Holden
soureing the majority of its line-up
—including its entire SUV and light-
commercial vehicle portfalio - from
GM’s global stable, as opposed to
the PSA Group products.

‘When asked abonut whether the

takeover could be of products not
directly under the GM umbrella, Mr
Buttner said: “I’'m talking generally
about GM support.

“Sa the product we get out of Opel is
still under the umnbrella of GM anyway
in terms of who we source through,”
he said. “The ownership might be
different but the produect is still there,

“There’s no point in me adding
further to the scuttlebutt. I just want
to get on with the job and those sort
of distractions don’t do anything to
build the confidence inside Holden,

the confidence of dealers, and so
much of this industry is going to be
about being confident — confident in
the brand you represent, confident in
the peaple that work for that brand.

“We’ve just got to get on with
the job.”

Mr Buttner said he was not aware
of the contractual details between
GM and Opel on how much longer
Holden has guaranteed supply of
the Astra and Commodare, saying
only that Holden has “sighting on
product into the future”.

“I'm not privy to the contractual
agreements between PSA and GM.
All T know is we’re looking at the
future product and we’ll set our plan
of record, and we still have sighting
into the future,” he said.

Headded that given that passenger
cars still make up 35 per cent of the
new-vehicle market, Holden will
continue to play in the marketplace
50 long as there is still opportunity.

When asked whether there is an
expiry date on the contract between
GM and Opel, Mr Buttner said that
would be “a discussion between
GM and Opel”.

Despite Australia being the
only right-hand-drive market of
sipnificance in GM’s umbrella, Mr
Buttner stressed that the American
auto giant would always support
Holden — as long as the return on
investment was there.

FULL STORY: CLICK HERE
Growth target - next page
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Holden will export Monaro, badged as Chevrolet Lumina S and SS coupes, to the
Middle East and expand its presence in the region.
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Holden works on building awareness of its model
range — particularly SUVs — in quest for sales lift

By ROBBIE WALLIS
HOLDEN has identified the need to
improve consumer knowledge of its
current product range — particularly
its SUVs — as a crucial element in
its quest to bring more prospective
buyers into showrooms and reverse
its current sales downturn.

The embattled lion brand last
week launched a new *This is how
we SUV" marketing campaign
to build awareness of its SUV
nameplates and help the company
achieve a targeted four per cent
increase in SUV sales to 35 per
cent of its overall volume.

Holden’s Colorado ute is
expected to also make up 35 per
cent of the brand's total sales,
leaving passenger cars — which
last year accounted for 38 per cent
— at a much lower 30 per cent this

year, pushing what has long been
Holden’s strong suit behind SUVs
for the first time in its history.

In overall terms, Holden is now
expecting to reverse its 33 per cent
sales freefall last year and return to
growth, improving on the historic
low figure of 50,751 units posted
in its first vear out from local
manufacturing,

The new SUV  marketing
campaign recognises the fact that
the company has a number of
relatively new nameplates in the
sector and only managed 18763
sales in 2018 — well behind the
combined SUV sales from rivals
like Toyota, Mazda, Mitsubishi,
Nissan, Subaru, Hyundaj and
Honda,

Of its SUV portfolio, the longest-
lasting nameplate is the Trax small

SUV, which launched in Australia
in September 2013.

Along with small SUVs, the two
other most popular SUV segments
are medium and large SUVs, in
which Holden fields two new
nameplates — the Equinox and
Acadia respectively.

The Equingx mid-sizer landed
in Australia in late 2017, while the
Acadia only just lobbed m October
last year.

Holden’s other bona fide SUV,
the Colorado-based Trailblazer
seven-seater, switched its name
from Colorado 7 in September
2014.

GM  Holden chairman and

managing director Dave Buttner
said last week that he and the
company were satisfled with the
current product portfalio, but
admitted that not enough peeple
were familiar with the brand’s
offerings.

*“We have a current, solid produet
portfolio that competes in the
segments in both Australia and
New Zealand where the growth is.”
he said.

“Qur issue is, people don’t know
about it. So the whole idea of this
campaign is we have to land once
and for all, here’s our products
by name, land one unique selling
proposition for each — Equinox is

EDIMQ!

power, {Acadia) Is class, towing
power for Colorado.

“Tt’s then at least a consideration,
people will consider buying a
Holden for their next car, which of
course then leads to enguiry at the
dealership.”

Mr Buttner took the reins of
Holden in August last year and
one of his first moves was to travel
the country to sit down and talk
with dealer council members, who
echoed the same sentiment about
wanting to boost the profile of the
vehicles in their showrooms,

FULL STORY: CLICK HE|
Mixing it up - page 20
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s NNew visibility ... new driving ease and safety

Your first, swift impression on sitting behind the wheel of
the new Holden is that the whole road is at your command.
Vision all round is wide and clear. The stylish new
instrument panel hos o spacious glove box and the controls
are grouped neatly for easy reading. The graceful new
steering wheel is ideally ‘pluced for comfortable driving.

In the new instrumeni panel, provision is made for instal-

lation of three optional exiras available for the new
models: Air Chief Car Radio, the Automatic Windscreen
Washer and the Windscreen Demister.

On Holden Special Sedan, o new flashing light system,
operated by a lever on the steering column, warns motorists
in front or behind when you intend furning.- This is on

optional extra on Holden Standard and Business Sedans.
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BUY TICKETB FBDH WWW tH]L‘FERN SRALLY.ORG.UK
VEHICLE ENMTRIES POSSIBLE ON THE DAY - INFO LINE 01295 558811

| come and see Hot Rods, Customs,
Dragsters, English and American
| Classics, Commercials, Military
| Vehicles, Competition Cars, Bikes,
ractor Pullers - if it has wheels, it
will probably be there!”!
Trade Stands
Fun Fair Face Painting
Food and Drink
Entrance is £8/adult, £5/0AP
with under 16s free

Good uFmIay April 19
Rushmoor Arena e Aldershot e GU11 1PZ
Full details at www.surreystreetrodders.co.uk

STICKNEY

AUTO
JUMBLE

'ON STICKNEY
CAR BOOT FIELD
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DENBIES X1 COLLECTIONS
Croydon Jubie®

The Home of the National Fruit Collection
WINE ESTATE

Charity Classic Car Run

28 April 2019

We start
the Annual Classu: Car run at Denhles Wine Estate, London Road Dorkmg,

Sham, Kent ME13 BXZ Set i m
IS Iectmn with over 2,200
different va Her 1
= cherry blu

. : ,Th etentry ~Prilce
tis 5;45 whlch includes the-car, the driver, one passenger, a run pack,
finisher’s plague. Additional passengers‘are-£5-each.
Space-is-limited-to~120-cars:—— o "
urplus will go to local charities NS
Closing date for entries is 24 April 2019
B SR AT T D B S BEE e S s 0 e SR e SR
Contact details:
dhiraj@dsandco.com
croydonjubilee@virginmedia.com
Tel: Dhiraj 020 8686 7757 (between 9am - 5:30pm) 020 8654 4545 (between 6pm - 9pm)
Tel: David 020 8688 0273 (between 6pm - 9pm)

12 ' Sponsored by Mirabelle Communications - Advertising & Marketing specialists a
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The year was 1961. This add appeared in the Australian Motor

nuak Nﬂvember 1,1 961

1t’s great to answer the call of the open road . . . great
to be going places, with your car purring gently and
your contented family beside you. Good to know you've
left the care of your car to your expenenced Atlantic
SEI'VICe man.

Atlantic . . . all you need for safe, Happy Motering.

SIGMNS OF QUALITY, SYMBOLS OF SERVICE
Atlantic Union 0Qil Company Pty, Limited §

aapy Motining /.

negini at your
Atlantic Service Station
df




Nooooo!

Three Aussie blokes working up on an outback
mobile phone tower: Mongrel, Coot and Bluey.
As they start their descent, Coot slips, falls off
the tower and is killed instantiy..

As the ambulance takes the body away,

Bluey says, 'Well, bugger me, someone's gotta
go and tell Coot's wife. Mongrel says, 'OK, I'm
pretty good at that sensitive stuff, 'l do it.’

Two hours later, he comes back carrying a case
of beer. Bluey says, 'Where'd you get the
grog, Mongrel?' 'Coot's wife gave it to me,’
Mongrel replies.

‘That's unbelievable, you told the Missus her
husband was dead and she gave you a case of
beer?

'Well, not exactly', Mongrel says.

"When she answered the door, | said to her,
"you must be Coot's widow."

She said, "You must be mistaken. I'm not a
widow.'

Then | said, 'I'll betcha a case of beer you
are..

Aussies are good at that sensitive stuff.

1966 Vauxhall Viva is one of the UK's rarest motors

One of the UK's rarest cars, the Vauxhall

Viva HB, “conveys a lost era of modest
suburban hipness” writes Andrew Roberts

for the Telegraph.

“They were the car for the motorist who regarded
Simon Dee as the epitome of Swinging London,
and who secretly preferred The Seekers to The
Rolling Stones.

“When it debuted in September 1966, Vauxhall
claimed, “Fram today, 1-litre motoring will never be
the same’, for here was a vehicle to “enchant the
young at heart”.

The Viva's ‘Coke Bottle’ looks made the

Anglia 105E look about as contemporary as a drape
jacket, and the HB was downright glamorous in
comparison with its HA predecessor, which had the
utilitarian air of a railway goods yard.”

Autocar thought the “new Viva “a stylish little car,
very popular with the ladies because itis so easy to
drive”. In June 1967 Luton introduced the HB Estate
with a load bay capable of accommodating over 50
cu ft. of luggage, but the major selling point was the
looks described by Vauxhall as “sportissimo’”.

(Link: Telegroph, 2 February)
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GM Holden Ltd
191 Salmon St,
Port Melbourne
VIC 3207,
Australia

Phone: +61 3 9647 1111

NEED HELP REGISTERING YOUR VEHICLE

J |

Peter Anderson

R ARE FOR ALL

YOUR
HOLDEN

P.O.Box 10
Mail Delivery Centre
Somerton
Victoria 3062
Australia

Phone From UK; 00 613 9305 4000
Fax From UK :00 613 9305 3520
E-mail rarespares@rarespares.net.au

Shop On Line At

www.rarespares.net.au
Visa accepted

({ PHONE: 020 8591 5489 |
A MOBILE: 07860 874984
BJEMAIL: andersontrading@aol.com

EDDIE FORD PUBLICATIONS

Eddie L Ford
Editor & Publisher

RESTORED CARS MAGAZINE

29 Lyons Street Newstead Victoia 3462
Ph: (03) 5476 2212 Fax: (03) 5476 2592
Email: restoredcars@iinet.net.au

Head Office
Walkinshaw Park,
71 Whiteside Road,
Clayton South,

- Victoria,
Australia, 3169

61 3 9265 9500
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